
Strategic Multidisciplinary Design Leadership



The process of design yields results both tactically AND
strategically. It can support any vertical. It can

Centers of Focus
• Industrial Design
• User Interface Design

strengthen any initiative. The approach and qualities
of conscientious design, however, can benefit more
than just the end product. Integrated design can work
its way outward to create new opportunities and

g
• Branding and Online
• Business Strategy Development

its way outward to create new opportunities and
support larger organizational objectives.

Whether it is physical product, user experience, online
presence brand evolution corporate communicationpresence, brand evolution, corporate communication
and storytelling, strategic road-mapping…or any other
business activity, strong design collaboration and
leadership can net measurable value.

The following pages show a sampling of some project
work from my 12+ year career as a professional,
helping companies (large and small) see a greater
potential and produce better results.



industrial designindustrial design



1998 

1999 

verticals: medical commercial consumerverticals: medical, commercial, consumer

2007 2004 2001 



Industrial Design:  Projects Sampling 1998-2009 



client spotlightclient spotlight



Pre-Existing Program Management-
Took inherited programs and managed issues resolution 
b t K Vi i M bil d ODM d

Kyocera & Virgin Mobile
Existing Programs Update and Completion (2006)

between Kyocera, Virgin Mobile and ODM vendor. 
g g p p ( )

Close, detailed oversight of 
ODM’s design translation for 
pre-existing design nearing 
release An inexpensiverelease. An inexpensive 
phone that we didn’t want 
looking cheap or poorly 
crafted.

Pl tf R f hPlatform Refresh-
Exploration of design alternatives that can 

leverage existing phone components. 



Kyocera & Virgin Mobile
Market Segment Specific Projects (2006 - 07)

Fresh Direction-
Conceived and developed 

l d hi
g p j ( )

“The Wild Card is already an 
extremely popular phone but

color and graphic
recommendations for special 
edition phone. Later sold by 
Virgin Mobile exclusively 
through Best Buy. 

extremely popular phone, but 
adding this iconic styling and 
the perks that come with this 
limited supply make it just that 
much more appealing. We 

Standard Model don't expect these 15,000 
phones to last long on Best 
Buy's shelves.“  -Tom Maguire, 
divisional vice president of 
global marketing at Kyocera 

Standard Model

Festival inspired 
graphic and 
color combo

Wireless Corp  

Connectors

Market Segment
Trend Board and
Select Accessory
ConceptsConcepts

Color Studies and Specification



Kyocera & Virgin Mobile
Innovation Project (2007)j ( )

An exploratory project to look at Virgin Mobile USA’s 
key market segment and users and develop 

advanced product concepts.advanced product concepts. 



Kyocera & Virgin Mobile
Innovation Project (2007)j ( )

An exploratory project to look at Virgin Mobile USA’s 
key market segment and users and develop 

advanced product concepts.advanced product concepts. 
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Concept Name: Double FlipC
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Kyocera & Virgin Mobile
Innovation Project (2007)j ( )

An exploratory project to look at Virgin Mobile USA’s 
key market segment and users and develop 

advanced product concepts.advanced product concepts. 

Concept Name: Cantilever
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Concept Name: Clear OffsetC
on



Kyocera & Virgin Mobile
Innovation Project (2007)j ( )

C t N Sili

Concept Name: Kimono

Concept Name: Silicone
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Concept Name: Rails

Concept Name: Flowering Pendant

C
on



Kyocera & Virgin Mobile
Innovation Project (2007)j ( )

Concept Name: Dual Driver

Concept Name: Plug In
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Concept Name: HarmonyC
on



project case studyproject case study



project: multi-string guitar capo

Project Objective- Take the principle of client’s
patented idea and develop a more functional,

Background:
Nearly all current capos
span the six strings of a

effective and sophisticated solution.

Core Idea- Create a capo design that allows guitar
players to easily and independently select individualp g

guitar and press down
evenly on all strings across
a given fret at the same
ti i i if

strings to depress for unique tuning…rather than the
“all at once” approach of most current capos.

Significant Challenge- Create a functional and
time, giving a uniform
change of tune.

g g
aesthetic design that can adjust to the variable
widths and thicknesses of electric guitar necks.

* Client’s initial prototype and patent drawings



early exploration

competition evaluation   :   requirements documentation   :   initial concepts grid



proof of concept model

Functional study model and alternative geometry explorations.



design refinement

Rough sketches and models of design and functional details.



3D modeling

Modeled in Solidworks andModeled in Solidworks and
verified with rapid prototype.



engineered and detailed model

Injection molded pieces in
pc/abs for main body and
elastomers for soft contact
elements.



final design
Easily adjustable individual string-pressers provide
th l i f ti lit t l t l h th ithe elusive functionality to let players choose their
own tuning of strings…all in one capo!

The final design solution features a
‘clamp’ approach that allows the capo
to safely grip onto the sides of the guitar Functional appearance model and 3D rendering.to safely grip onto the sides of the guitar
neck from it’s narrowest point at the top
fret down to the 7th fret and beyond. A
spring loaded rubber pad at the bottomp g p
provides support for the different, and
variable, neck dimensions.



portfolio snapshotsportfolio snapshots



Becton Dickenson (BD)
Sharps Disposal Unit (1999)p p ( )

human factors study   :   concept development   :   design refinement   :   visual model 



Guidant
Advanced Patient Monitor (for Pacemakers & Defibrillators) (2001- 02)( ) ( )

User research site visits ergonomic studyUser research, site visits, ergonomic study, 
concept exploration, documentation.



Intellidot
Medical Barcode and Encoded Dot Scanner (2002)( )

Early concept exploration and usage scenario development.  



Trapeze Networks
Wireless Access Point (2002)

Development from concept through
final details working closely with E.E.’s
and M E ’s to ensure optimal design

( )

and M.E. s to ensure optimal design
implementation.

“Mushroom cap” 
idea provided 
much-needed 

til ti dventilation and 
cooling ability.



Stellcom
Wireless Web Tablet Reference Platform (2001)( )

Tablet design,  Photoshop 
rendering and conceptual UI 

developed for advancement of p
company’s tablet reference platform. 



Stellcom
PDA Reference Platform (2001)( )

Design of PDA and Photoshop rendering
developed for advancement of company’sdeveloped for advancement of company s
PDA reference platform.



TC Sounds
High End Home Theatre Speaker System (2004)g p y ( )

FFully functtional prottotype.

Development of unique design for linesource speakers.



Radiant Studio
Signature Product Line - Contemporary Design Candles (2004)g p y g ( )
In addition to creating my own design consultancy I also set out to design and
manufacture a specialty line of contemporary design candles. Amongst many other
activities, as part of this effort I also undertook user testing and surveying for custom
fragrances, developing improved techniques for silicone molding, and creating ag p g p q g g
tradeshow booth and materials when the product line was accepted for the juried
Design Section of the San Francisco International Gift Fair.



user interfaceuser interface



1999 

user experience: concept, usability, visual design

2008 2001 



project case studyproject case study



project: Laser Diagnostics Technology
Glaucoma Testing Device User Interface (1999)Glaucoma Testing Device User Interface (1999) 

Existing UI –g
Windows based
interface prior to
evaluation and

iredesign.

Project Objective – Laser Diagnostic Technologies developed a ground breaking new
glaucoma testing device The objective was to then make the user interface as structuredglaucoma testing device. The objective was to then make the user interface as structured,
usable and visually appropriate, given technical and project constraints.



project: Laser Diagnostics Technology
Glaucoma Testing Device User Interface (1999)Glaucoma Testing Device User Interface (1999) 

Prototype Screens – Early exploration of different
information hierarchy and prioritization, icons versuso a o e a c y a d p o a o , co s e sus
text, and color break-up .

Initial Visual Design Layouts – With a narrowed set of options for preferred
information architecture, two directions for the visual presentation were
developed to illustrate the ways the interface could integrate with thedeveloped to illustrate the ways the interface could integrate with the
physical product’s design while optimizing usability.



project: Laser Diagnostics Technology
Glaucoma Testing Device User Interface (1999)Glaucoma Testing Device User Interface (1999) 

Interface Evolution – From the initial UI starting point, to the recommendations
provided to the client’s software team for proper information layout, to final visual
design balancing color, proportion and detail.



project: Laser Diagnostics Technology
Glaucoma Testing Device User Interface (1999)Glaucoma Testing Device User Interface (1999) 

Final Design Details – Along with the development of the device’s GDx logo,
representative screens establish the look and feel, unifying the whole product as a

hi ti t d i f i t th t i b th th ti ll h bl d blsophisticated piece of equipment that is both aesthetically approachable and usable.



portfolio snapshotsportfolio snapshots



MusicMatch & Dell
User Interface for Computer Music Player (2000)User Interface for Computer Music Player (2000)  

Working with the visual direction established for the main
player, all remaining modules were crafted with a supportive
and consistent visual style and with close attention to detail.



MusicMatch & Apple
User Interface for Computer Music Player (2001)User Interface for Computer Music Player (2001)  

Prior to the official release of the revolutionary Mac OS X by
Apple, Music Match wanted to target their new player forpp e, us c a c a ed o a ge e e p aye o
the Mac OS with a similar visual style as what was expected
to come from Apple.

Th f l l ti f l t k t b i t dThe careful selection of elements known to be incorporated
into the new OS look, the reinterpretation of the old
Quicktime player ‘smile’, and the new creation of a jewel-
like extension brought these elements into a fresh, unifiedlike extension brought these elements into a fresh, unified
whole, consistent with Apple’s brand at the time.



Link3 Technovations
Conceptual Interface for Internet Video to TV Platform (2008)Conceptual Interface for Internet Video to TV Platform (2008)  

Preliminary architecture and visual design to advance concept for VC’s.



Link3 Technovations
Conceptual Interface for Internet Video to TV Platform (2008)Conceptual Interface for Internet Video to TV Platform (2008)  

Preliminary architecture and visual design to advance concept for VC’s.

Also devised monetization approach via selective Ad window.



branding and onlinebranding and online





project case studyproject case study



3D Incorporated
Corporate Identity Development (2005)p y p ( )

Logo ‘style’ preference survey, early options 
grid for company mark based on a few 
select themes communicated by client, 

and color/typography/symbol 
bi ticombinations.



3D Incorporated
Corporate Identity Development (2005)p y p ( )

Initial temporary web
site design and buildsite design and build.
promotional booklet,
letterhead, envelope
& business cards.



3D Incorporated
www.3D-Incorporated.com (2008)p ( )

Evolution of brand identity and
complete re design of companycomplete re-design of company
website to convey a more
sophisticated and progressive
business approach and onlinepp
presence.



portfolio snapshotsportfolio snapshots



MDedge
Medical Information Portal (2001)Medical Information Portal (2001)  

Information Architecture and thorough
documentation for online medical portal.



Rokenbok Toy Company
Construction Toy Website (2000)Construction Toy Website (2000) 

Task Analysis, Information Architecture,
Site Map Development, Client & TeamS e ap e e op e , C e & ea
Collaboration and Complete User
Interface Specification Documentation.



Rokenbok Toy Company
Construction Toy Website (2000)Construction Toy Website (2000)  

Visual design incorporated some of the
physical product’s brand language forp ys ca p oduc s b a d a guage o
the creation of the UI elements.

The full site contained over 30 main content pages
along with templates created for dozens ofg
additional product pages and additional
resources for kids and parents.



Radiant Studio
www.radiantstudio.com (2003) ( )

This is the site created for Chris Borowiecki’s 
design consultancy in 2003.

Complete development of company logo, 
site structure, interface design, graphics 

creation and html build. 



Jinrun Ltd.
www jinrunltd com (2006)www.jinrunltd.com (2006) 

Company logo redesign, site
architecture, layout and web
design & build for Shenzhen,g
China ODM audio equipment
manufacturer.



Link3 Technovations
www.link3tech.com (2008)( )

Complete development of company logo, 
site structure, experience design, graphics 

creation and html build.creation and html build. 



business strategy developmentbusiness strategy development



Business Strategy Development Services

Opportunity Identification
Providing more than just
theoretical or academic

d i i i l th Strategic Flowcharting and Mapping

New Venture Strategy Development

advisory principles, these
services are grounded in
collaborative development,

Scenario Development

Concept Development 

Roadmap De elopment

p ,
hand’s-on delivery, and solid
problem solving. Diverse
industry and development Roadmap Development

Market Assessment and Competitive Landscape Evaluation

Business Messaging Development and Refinement

industry and development
experience provides the
ability to make the right

Business Messaging Development and Refinement

New Product or Category Innovation Planning

World-Class Presentation Development – Investor, Sales, etc.

connections and decision
points, factoring in your end
users, development realities, p

Executive Documents – Business Plans, Executive Summaries

Strategic, Tactical and Relevant Problem Solving

users, development realities,
the market picture, and your
business objectives!



portfolio snapshotsportfolio snapshots



Kinor Technologies
Semantic Web Technology Messaging Re-Envisioned (2007)gy g g ( )

before after



Link3
(2008)

B2X
(2007)

Mojo
(2008)



Please Contact:Please Contact:
chris@radiantstudio.com

cell: 760.845.0366
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